


  

GROWTH THROUGH SUSTAINABILITY

Consumer willingness to buy sustainable products,  
even at a higher price (in per cent)

Energy/water consumption 76

Waste reduction 76

Environmentally friendly packaging 79

Sustainable manufacturing methods 84

DEFINING BUSINESS POTENTIAL 
AND PRIORITIES

CO2 
gas 

emissions



  

Pro- 
duction

Ware-
housing

Materials
Logistics

Distri-
bution

Operations 
Exellence

Green
Sustainability



    T

OPERATIONS & SUSTAINABILITY OPTIMISATION – QUICK SCAN

 


